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tec h gets J youth matter more than in the ostensi-

bly egalitarian Bay Area tech industry.

lack of youthful insouciance could
d bDO‘St cost your average techie important VC fund-
frﬂm BDtD){ ing andfor the perceived respect of the

aforementioned techie’s fresh-from-Stanford
employees. Enter—or inject, as the case may
be—Botox. Lots of it.
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“There's increasing pressure for those in their
305 and up to look young" says SF plastic surgeon
Dr. Carolyn Chang. "Thirty is perceived as getting
old, and 40 is definitely old." For those 30-and-older
workers who are just starting out in the tech industry,
who are seeking funding, or who want to keep relevant
in a business culture where a youthful perspective is
valuable currency (case in point: Evan Spiegel was just
21 years old when he launched Snapchat), enduring a
little needlework is practically a requirement,

Lest you believe that only Vogue-indoctrinated
tech women are clearing the cache, so to speak,
on their faces, it's actually the dudes who domi-
nate this testosterone-spiked tech sector. Facebook
demigod Mark Zuckerberg said it best at a 2007 Y
Combinator startup event at Stanford: "Young people
are just smarter.” Ouch.

“One man who owns several companies and is
big in the tech world—you'd know his name if | told it to
you—had his eyes done at the request of his branding
consultant. And they asked him to get [the procedure]
done prior to asking for funding,” Chang reveals. Stories
like this are the norm for her esteemed clientele.
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